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Semester: I
Programme :  B.Com (Postgraduate & Research Department of Commerce)
Course : Business Laws Marks: 100
Paper code: C1BC230121T Credits: 4
Hours/week : 4 (TOTAL: 72 HOURS)
Category: Core/MDC/SEC/VAC : CORE
Theory / Practical / Composite : THEORY
No of Modules : 5
Course Overview: This course is designed to provide students with a
comprehensive understanding of fundamental business laws governing
commercial transactions and organizational structures. It focuses on developing
legal awareness and analytical skills required to interpret legal provisions and
apply them in practical business situations.
Course Outcome: 

1. Understand the fundamental principles of business laws and legal framework
2. Apply legal provisions to real-life business situations and contracts
3. Analyze legal issues arising in commercial transactions and organisational 

structures.
4. Evaluate legal remedies and dispute resolution mechanisms.
5. Interpret provisions of key legislations.
6. Develop problem solving skills for addressing legal challenges in business.

Prerequisites: Basic knowledge about any prior course
SYLLABUS
UNIT/Module CONTENT  NUMBER

OF 
CLASSES

CO 
Mapping

COGNITIVE
LEVEL

I. The Indian Contract Act, 1872:
Meaning and kinds of
contracts; essentials of valid
contract; offer & acceptance;
capacity; free consent;
consideration; discharge;
breach and remedies;
arbitration clauses (Sec 7–10
Arbitration Act)

15 CO1, 
CO2, CO3

Understand, 
Apply, 
Analyze

II. The Sale of Goods Act, 1930:
Contract of sale; sale vs
agreement to sell; conditions &
warranties; sale by non-owner;
unpaid seller rights

5 CO2, CO3 Apply, 
Analyze

III. The Limited Liability 
Partnership Act, 2008: 
Features; LLP vs partnership &

10 CO1,CO3 Understand, 
Analyse
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company; LLP agreement; 
partners; incorporation; 
relationships

IV. The Negotiable Instruments 
Act, 1881: Types of 
instruments; holder & holder 
in due course; endorsement; 
crossing of cheque; dishonour; 
noting & protesting

15 CO2,CO4 Apply, 
Evaluate

V. Consumer Protection Act, 
2019: Concepts; definitions; 
councils; authorities; dispute 
redressal; mediation; penalties;
appeals

16 CO3,CO4, Analyse, 
Evaluate

Text Books
1. M.C. Kuchhal & Vivek Kuchhal – Business Law
2. Avtar Singh – Business Law
3. S.N. Maheshwari & S.K. Maheshwari – Business Law

Suggested readings
1. Ravinder Kumar – Legal Aspects of Business
2. Avtar Singh – Consumer Protection Act
3. Akhileshwar Pathak – Legal Aspects of Business

Web Resources
1. Ministry of Corporate Affairs – https://www.mca.gov.in
2. India Code – https://www.indiacode.nic.in
3. Legal Service India – https://www.legalserviceindia.com
4. Indiakanoon  

Evaluation The course will be evaluated through a combination of Internal Assessment 
(30 marks) and End Semester Examination (70 marks) to ensure continuous and 
comprehensive assessment of students’ understanding and application of business laws.

Course outcomes (COs) and Cognitive Level Mapping

COs CO  Description Cognitive levels 
CO1 Understand legal principles and concept Understand
CO2 Apply legal knowledge to business situations Apply
CO3

Analyse legal issues in business environment
Analyse

CO4 Evaluate remedies and dispute resolution mechanisms Evaluate

CO5
Interpret statutory provisions effectively

Analyse 

CO6 Develop solutions to legal problems. Create
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