Semester VI
Course Minor
Paper Title Media Society Relationship and Electronic Media
No. of Credits 4
Theory / Practical / Theory
Composite

Minimum No. of 4
preparatory hours per

week a student has to

devote

Number of Units 3

Course Objective

The students are introduced to the role that the globalized mass
media plays in controlling the flow of information in a society
and thus shaping public opinion. Since Television is a major
medium of such controlled mediation, students are now
introduced to the concept of television as a medium of mass
communication. They are also introduced to Radio and its
significance in a third world country like India.

Syllabus

Unit I: Media Society Relationship

Normative theories of the press.
Understanding Public

Agenda setting and gate-keeping
Spiral of Silence

Propaganda model of communication
Diffusion of innovation.

Unit II;: Television

Evolution of TV

Characteristics of TV as a medium of mass
communication

Influence of TV in the Indian society

Storytelling and content generation for television:
From social reality to stereotypes

Unit III;: Radio

Evolution of Radio
Characteristics of Radio as a medium of mass
communication

e Role of radio in development communication




Learning Outcomes

e Students will have an understanding on the control
of mass media by power groups and identify the
relationship between mass media and opinion
leaders

e Students will be able to critically analyze television
as a medium of mass communication

e Students will be able to understand the
significance of radio in a third world country

Reading/Reference Lists | Texts

Selected excerpts, chapters, and essays from the reading

list.
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Evaluation Theory — 100 marks Practical (if applicable)
Attendance: 5 CA:
Seminar/Assignments: 5 Semester Exam:

Mid Semester: 20
End Semester Exam: 70 marks

Paper Structure for e 3 long answers of 15 marks each from an option of five

Theory Semester Exam questions. (3X5=45 marks)

e 10 objective type questions of 2 mark each from an
option of fifteen questions (10X2=20 marks)

® 5 objective type questions 1 mark each from an option
of seven questions (5X1 =5) OR 1 short note of 5
marks from an option of two questions.




