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ABOUT THE PLACEMENT CELL

The Placement Cell of St. Xavier's College, Kolkata provides a dedicated platform through which students can present their skills and potential
to prospective recruiters. Over more than two decades, it has built a strong record of facilitating placements for a significant proportion of the
College's graduating students, and remains one of the principal channels through which the College connects its student community with the
corporate sector.

The Cell functions under the overall guidance of Rev. Dr. Dominic Savio, SJ, Principal, and is led by our Placement Officer, Mr. Niladri Sinha. It is
supported by the Placement Advisory Board, with Dr. Amitava Roy as the Coordinator. The Board brings together faculty members and final-year
students from across departments to shape placement strategy and strengthen engagement with recruiting organizations.

The Placement Cell operates throughout the year with a high degree of dedication and efficiency, fostering an environment that serves the
interests of both students and recruiters alike. It has consistently demonstrated resilience during periods of economic uncertainty, continuing to
secure opportunities and facilitate placements for a substantial number of students even under challenging market conditions. This consistency
reflects sustained industry engagement and a willingness to adopt innovative strategies in support of students' professional growth.

The current academic year has been a particularly strong one for placements, and with the broader economic recovery gaining momentum, the
Cell anticipates engaging an even wider base of recruiting companies in the year ahead. Through continued collaboration with industry partners
and a forward-looking approach, the Placement Cell remains firmly committed to ensuring the sustained professional success of St. Xavier's
students.



Established in 2003, the Placement Cell of St. Xavier's College, Kolkata provides
a dedicated platform through which students can present their skills and
potential to prospective recruiters. Over more than two decades, it has built a
strong record of facilitating placements for a significant proportion of the
College's graduating students, and remains one of the principal channels
through which the College connects its student community with the corporate
sector.

The Placement Cell operates throughout the year with a high degree of
dedication and efficiency, fostering an environment that serves the interests
of both students and recruiters alike. It has consistently demonstrated
resilience during periods of economic uncertainty, continuing to secure
opportunities and facilitate placements for a substantial number of students
even under challenging market conditions. This consistency reflects sustained
industry engagement and a willingness to adopt innovative strategies in
support of students' professional growth.

The current academic year has been a particularly strong one for placements,

and with the broader economic recovery gaining momentum, the Cell anticipates
engaging an even wider base of recruiting companies in the year ahead. / e
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sustained professional success of St. Xavier's students. ‘
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OUR EVENT

INITIUM

THE INTERNSHIP EXPO

One of the most notable events organized by the Placement
Cell is "Initium" aka the internship fair. This event features
participation from over 120 companies like Future First,
Too Yumm, FusionCX and many more offering valuable
internship opportunities to our students.



OUR EVENT
INITIUM STATISTICS

Participation of 120+ companies offering diverse roles was observed.
More than 500 students registered for the expo, and 200 + got
opportunities in various companies for internships

ol Participation

Internship opportunities across domains such as Finance, Marketing,
Technology, Management, HR, Research, and Design.

Competitive stipend offerings, with the lowest stipend being ¥1000/per
month to the highest stipend being ¥40,000/per month
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CTC 2025-26

Highest Package

36.25 LPA

Average Package

7.24 LPA

Median Package

6.22 LPA

Lowest Package

10 20 30 40
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COMPANIES VISITED 2025-26
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ROLE-WISE
PLACEMENTS 2025-26

Finance
11.8%

Healthcare/Biotechnology
1.08%

Data
Analytics/Business 4
Development 4
9.7%

Sales and Marketing
24.7%

Journalism/Research |
2.2%

Accounting/Tax

. . . /Auditing
Design/ Media Editing 8.6%
10.8%
IT/Web Development 2.15% HR/Customer
Relations
(v)
Teaching/Education 6.5%
Management/C
6.5% :
onsulting

16.1%



SECTOR-WISE
PLACEMENTS
2025-26

HUMAN RESOURCE/
MEDIA MANAGEMENT
TEACHING  5.4% 2.3%
4.9%

ANALYST
24.5%

MARKETING
19.9%

BUSINESS
DEVELOPMEN

T
8.9%

INFORMATION FINANCE

TECHNOLOGY 30.1%
0



© PLACED

@ APPLICATIONS

STUDENTS PLACED OVER THE YEARS
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